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BEASLEY BROADCAST SUPPORTS THE EFFORTS OF ABLE ACADEMY
TO POSITIVELY IMPACT CHILDREN WITH AUTISM.

NAPLES, Florida, March 5, 2008 — Beasley Broadcast Group, Inc. (Nasdaq: BBGI), a large- and
mid-size market radio broadcaster, is pleased to report their recent $3,000.00 contribution to ABLE
(Applied Behavioral Learning Enterprises) Academy, a not-for-profit Southwest Florida
organization positively impacting children with autism and other developmental delays and their
families.

In existence since 1996, ABLE Academy offers assessment, individual and group intervention to
children, adolescents, and adults, as well as parent and staff training, program development and
consultation to organizations nation-wide through a professional team of Board Certified Behavior
Analysts, Educators, a Speech Language Pathologist, and Researchers.

Financial contributions help provide:
e Scholarship funds to help families offset the exorbitant expenses related to therapeutic
intervention for individuals with autism and other developmental disabilities
e Outreach programs to provide in-home training to families of individuals with autism and
developmental delays.
e Increased community awareness to assist with developing life options for individuals with
autism and developmental delays and their families

“Autism strikes 1 in 150 children, affecting approximately 1.5 million Americans,” said ABLE
Academy’s founder, Colleen Cornwall, MS, BCBA. “More than 5,000 current peer-reviewed
journal articles offer study after study correlating rapid acquisition of skills and improved learner
outcomes to Applied Behavior Analysis — which is what we provide.”

Brian Beasley, Beasley’s Vice President of Operations, commented, “ABLE Academy has made a
huge difference in the lives of children and families dealing with autism. We will continue to

support their efforts in every way we can.”

About Beasley Broadcast Group

Founded in 1961, Beasley Broadcast Group, Inc. is a radio broadcasting company that owns or
operates 44 stations (27 FM and 17 AM) located in 11 large- and mid-size markets in the United States.
For more information, please visit www.bbgi.com.
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Note Regarding Forward-Looking Statements:

Statements in this release that are “forward-looking statements” are based upon current expectations
and assumptions, and involve certain risks and uncertainties within the meaning of the U.S. Private
Securities Litigation Reform Act of 1995. Words or expressions such as “intends”, “expects,”
“expected,” “anticipates” or variations of such words and similar expressions are intended to identify
such forward-looking statements. Key risks are described in the Company’s reports filed with the
Securities and Exchange Commission (SEC). Readers should note that these statements are subject to
change and to inherent risks and uncertainties and may be impacted by several factors, including:
economic and regulatory changes, the loss of key personnel, a downturn in the performance of our
large-market radio stations, the Company’s substantial debt levels, and changes in the radio broadcast
industry generally. The Company’s actual performance and results could differ materially because of
these factors and other factors discussed in the “Management’s Discussion and Analysis of Results of
Operations and Financial Condition” of our SEC filings, including but not limited to annual reports on
Form 10-K or quarterly reports on Form 10-Q), copies of which can be obtained from the SEC,
www.sec.gov, or our website, www.bbgi.com. These statements do not include the potential impact of
any acquisitions or dispositions announced or completed after March 5, 2008. All information in this
release is as of March 5, 2008and the Company undertakes no obligation to update the information
contained herein to actual results or changes to the Company’s expectations.
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